RULES

of the Incentive Promotional Campaign
"Ticket Hunt"

Terms and Definitions

Campaign — the incentive promotional campaign "Ticket Hunt," aimed at attracting
consumer attention to the Organizer and the services it provides. The Campaign is
not a lottery, gambling event, or any other risk-based activity.

Organizer — Limited Liability Company "MY FREIGHTER" (mas'uliyati cheklangan
jamiyati "MY FREIGHTER"), operating under the Centrum Air brand; state
registration date — January 3, 2020; TIN — 306985993; registered address:
Republic of Uzbekistan, Tashkent, Mirzo-Ulugbek district, MFY Lashkarbegi, 262
Buyuk Ipak Yuli Street; General Director — Abdurakhmanov Abdulaziz
Abdukadyrovich. Air transportation under the Campaign is provided by LLC "MY
FREIGHTER," operating under the Centrum Air brand.

Mobile Application — the official Centrum Air mobile application for iOS and
Android platforms, which is the sole channel for purchasing Campaign Tickets under
this Campaign.

Campaign Ticket — an air ticket purchased by a Participant through the Mobile
Application during the Campaign Period at the special fare "1 USD farel"
("Optimal™).

Participant — a legally capable individual aged 18 (eighteen) years or older who
purchases a Campaign Ticket through the Mobile Application during the Campaign
Period.

Fare "1 USD farel" ("Optimal") — a special fare offered by the Organizer, the
terms of which are set out in Section 3 of these Rules and provide for a
transportation cost of 1 (one) US dollar per each flight segment.

1. General Information About the Campaign

1.1. The "Ticket Hunt" Campaign is an incentive promotional event aimed at
attracting consumer attention to the Organizer and the services it provides, and is
conducted for the purpose of promoting the Organizer's services. The Campaign is
not a lottery.

1.2. The Campaign consists of selling a limited number of air tickets at the special
fare "1 USD farel" ("Optimal”) — 1 (one) US dollar per each flight segment. The fare
terms are set out in Section 3 of these Rules.

1.3. Campaign Period: from 00:00 on July 5, 2026 to 23:59 on July 5, 2026
(inclusive), Tashkent time (UTC+5).

1.4. The number of Campaign Tickets is limited to 100 (one hundred). Campaign
Tickets are provided on a first-come, first-served basis until the total quantity is
exhausted or the Campaign Period ends, whichever occurs first.

1.5. Campaign Tickets are sold exclusively through the Organizer's Mobile
Application (iI0S/Android). The Campaign does not apply to any other sales channels
(website, ticket offices, agency network, or contact center).



1.6. The Campaign applies to flights departing from Tashkent and other airports
within the Organizer's route network.

1.7. Departure dates for Campaign Tickets — no later than November 30, 2026
(inclusive).

1.8. Airport fees, taxes, and other mandatory charges are included in the price of the
Campaign Ticket; additional services are paid by the Participant separately in
accordance with the fare conditions.

1.9. Information about the Rules, terms, and progress of the Campaign is available
at www.centrum-air.com and through the Organizer's official accounts:
https://t.me/centrumair, https://www.instagram.com/centrumair/.

2. Conditions of Participation

2.1. Any legally capable individual aged 18 (eighteen) years or older may participate
in the Campaign.

2.2. To participate, a user must install the Centrum Air Mobile Application, complete
authorization, and during the Campaign Period book and pay for a Campaign Ticket
at the fare "1 USD farel" ("Optimal").

2.3. Purchasing a Campaign Ticket constitutes the Participant's full and
unconditional acceptance of these Rules.

2.4. Employees of the Organizer and companies within the Centrum Holding group,
as well as affiliated persons and their close relatives (spouses, parents, children,
siblings), are not eligible to participate.

2.5. The Participant warrants that they have the right and legal grounds to participate
in the Campaign and that their participation does not infringe upon the rights of third
parties.

2.6. There is no limit on the number of Campaign Tickets that may be purchased by
a single Participant.

3. Fare Terms: "1 USD farel" ("Optimal")

3.1. Campaign Tickets are sold under the Organizer's special fare "1 USD farel"
("Optimal"):

Fare Parameter Condition

Fare name 1 USD farel / "Optimal”
Carry-on baggage (1 piece, maximum) 8 kg

Checked baggage allowance (1 piece, Adult (18+) — 23 kg
maximum)

Fare validity One Way (OW)
Rebooking Not permitted (N/A)
Cancellation Not permitted (N/A)

Seat selection (except row 1 and emergency Not permitted (N/A)
exit seats)



Child discounts Adult fare applies; no discounts

Name change 12 USD

3.2. The transportation cost under this fare is 1 (one) US dollar per each flight
segment. The fare applies on a one-way (OW) basis; for a round-trip itinerary, two
flight segments are issued, with the cost calculated at 1 (one) US dollar per segment.

3.3. In all matters not governed by this section, the Organizer's general fare rules
and the terms of the passenger air transportation agreement shall apply.

4. Personal Data

4.1. For the purpose of issuing the Campaign Ticket and performing the
transportation, the Organizer processes the following personal data of the
Participant: full name; contact information (phone number and email address); date
of birth; gender; document series (if applicable), number, and expiry date (if
applicable) of the identity document; destination, departure date and time, and flight
number.

4.2. Personal data is processed for the period necessary for the Organizer to fulfill its
obligations, as well as for the periods established by the legislation of the Republic of
Uzbekistan, including in accordance with the Law of the Republic of Uzbekistan "On
Personal Data.”

4.3. Processing of personal data, including its transfer to government authorities
and/or commercial organizations for the purpose of issuing tickets and performing
transportation, is carried out in accordance with these Rules, the Organizer's
Carriage Regulations, and applicable law.

4.4. By purchasing a Campaign Ticket, the Participant confirms that they have read
the Organizer's Privacy Policy available at: https://centrum-air.com/ru/privacy-policy.

5. Miscellaneous

5.1. The Organizer and its authorized representatives shall not be liable for technical
failures of the Participant's internet provider, mobile devices, software,
telecommunications networks and systems, or for failure to receive data due to
technical issues, human error, excessive internet traffic, or a combination of these
factors.

5.2. Data generated by scripts, macros, or any other automated means is invalid.
Booking of Campaign Tickets using automated tools is not permitted.

5.3. The Organizer reserves the right to disqualify a Participant at any time if it
becomes known that the Participant does not meet the eligibility criteria, is using
third-party services or fake accounts, or is in breach of these Rules.

5.4. The Organizer shall not be liable for the inability to use a Campaign Ticket due
to force majeure circumstances, or for other objective reasons beyond the
Organizer's control, including the Participant's failure to comply with visa,
immigration, sanitary, or other mandatory requirements, or the Participant's lack of
required documents.

5.5. The Organizer reserves the right to amend these Rules in a manner not contrary
to the applicable legislation of the Republic of Uzbekistan. Information about



amendments is published in the Mobile Application and on the Campaign page at
www.centrum-air.com. Amendments take effect from the moment of publication,
unless otherwise stated.

5.6. The following persons are not eligible to participate in the Campaign: employees
of the Organizer and other legal entities within the Centrum Holding group; persons
affiliated with such organizations; employees of contractors engaged in the
preparation and conduct of the Campaign; and close relatives of all the above
(spouses, parents, children, adoptive parents and adopted children, full siblings). If
participation by such persons is identified, the Organizer reserves the right to cancel
their participation.

5.7. These Rules are governed by the applicable legislation of the Republic of
Uzbekistan. All claims and disputes related to participation in the Campaign shall be
submitted to the Organizer in writing and resolved through negotiation; if no
agreement is reached, disputes shall be settled in accordance with the procedure
established by the legislation of the Republic of Uzbekistan at the Organizer's place
of registration.

5.8. In all matters not governed by these Rules, the Organizer and Participants shall
be guided by applicable legislation.
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